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If the shelves at your local tack store look rather pink this October, it’s all for
a good cause. Breast cancer has touched the lives of countless equestrians,
and pink is the signature color of those battling this devastating disease—
especially during national Breast Cancer Awareness Month.

“Riding is predominantly a woman’s sport in the United States, as breast cancer
is primarily (but not exclusively) & women’s disease.” says Equestrian Collections
President Chris Duggan, “We are joined by our communily of gender and our com-
munity of riding. It is a powerful force that is helping to bring the fight against
breast cancer into our sport.”

The equestrian retail industry has risen 1o the challenge, raising funds towards
the prevention and cure of breast cancer through the sale of special pink products.
Among the participating companies are Wrangler®, Professional’s Choice, Justin,
Montana Silversmiths, Weaver Leather and the PRCA ProRodeo—all partners in the
“Tough Enough to Wear Pink”™ campaign (see www.toughenoughtowearpink.com).

At the 2006 Wrangler National Finals Rodeo, Wrangler presented a check for
$1 million to movement founder Terry Wheatley, who accepted the donation on
behalf of the Breast Cancer Research Foundation, according to a “Tough Enough”
campaign spokesperson. A Western retail store owner, Wheatley is a breast cancer
survivor who was driven by the
disease’s growing impact to get
the word out. As she recalls, *We
weren’t sure il we could con-
vince the cowboys o wear pink,
but yes, they are tough enough,
and now more than 100 local
rodeos nationwide have shown
they are, Loo!”

Karl Stressman, director of
Western special events for
Wrangler Specialty Apparel, is
especially moved by the way
small towns across the country
have joined the effort. *That’s or visit-www.anionhillcorp.com.
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Equestrians rally to
support breast cancer
awareness and research.
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savvy support

Show your support for Breast Cancer Awareness while pro-

what this thing is really about—pulling
communities together and proving that every
contribution, no matter the size, makes a dif-
ference.” he says.

Retailers in the Pink
Of course, as Chris Duggan is careful to
note, pink is as pink does. “The [benefit]
products have to be good, have to be use-
ful, have to mirror the purity of the demand
for them,” she explains, *Where [the com-
panies] breach that trust, they do not sell.
Riders do not accept “Pink Bandwagons.””
Fortunately, the movement continues to
attract the equestrian industry’s best and
brightest. Other participating retailers
include SSG® Riding Gloves, SmartPak,
Wahl, LILO Esperanza, Léttia—and the list
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goes on (see selected product profiles).

To Helen Cox, marketing manager of
the Wahl Clipper Animal Products
Division, the campaign is a win-win situa-
tion for everyvone. “Breast cancer has affect-
ed every family across the nation in some
form or another,” she muses. “Not only do
you receive a quality product by reputable
manufacturers, vou are also supporting the
hundreds of thousands—if not millions—of
lives that are touched by this disease.”

Ed James, owner of SSG Gloves,
agrees. “Breast cancer is rampant; the more

we can contribute towards a cure, the better

oft we will be,” he says.
our customers are ladies, so it is logical for

“Ninety percent of

us to want o help find a cure.”
Employees from SmartPak are so com-

mitted to the cause that they’ve teamed up

to participate in Boston’s Avon Walk for
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Show you care by adorning your horse with a

Breast Cancer Pink Ribbon Halter. From Red
Haute Horse (a division of Yellow Dog Design

Ine.), it features the cause’s signature logo on a
heavy polyester braid overlay sewn on black
nylon. The American Cancer Society receives 10
percent of the proceeds from sales of these hal-
ters. In Pony/Foal, Cob, Average and Large
Horse sizes, suggested retail prices $30-$40.
(336) 553-2172; www.yellowdog-design.com.

Breast Cancer, “Breast cancer is an issue
that touches so many of our friends, family
members, employees and customers,” notes
company Vice President Kristen Isaacs,
“Through our journey preparing for this
walk, we have come together as a team,
and as a company, to help find a cure.”
SmartPak founder Becky Minard echoes
that sentiment. “Giving back to the commu-
nity 1s truly rewarding and one of our most
important corporate values,” she maintains.
Thinking Pink
The pink wave has also spread to equestrian
competition, with many horse shows includ-
ing breast cancer fundraising classes. Among
the most notable of these is Wellington,
Florida’s Challenge of the Americas, now in
its seventh year of raising money for the
Breast Cancer Research Foundation

ge of products in this color
igton ‘i'mﬁl't[’ink Plaid Stable

161-8898; www.smartpakeguine.com.
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(www.berfeure.org) through a unique, star-
studded combination of Grand Prix dres-
sage and Grand Prix show jumping.

For those who have been diagnosed
with breast cancer, the road can be tough,
and support is vital {see page 23 for sto-
ries of equestrian survivers). Fortunately,
lechnology has opened the door to some
helpful new resources within the equestri-
an community, “Riding has become much
more of a mainstream sport with a level of
communications sophistication unheard of
before the Internet, blogs, community sites
and e-mail newsletters became common-
place.” Duggan says. “Riders now have a
place to share their stories, their hopes anc
concerns with other riders who have
breast cancer themselves, or have a [tiend
or family member that has been atfected
by it.”

Make no mistake: This disease affects
everyone around it. “Breast cancer robs us
of time—barn time is replaced by doctors’
visits and hospital time; our job may be in
jeopardy, and co-payments chip away at
discretionary income,” Duggan continues.

So how can we help? Buy pink prod-
ucts and reach out to our friends in need.
Aflter all, every three minutes, another
woman in the United States is diagnosed
with breast cancer.

Editor’s note: A portion of the proceeds
from sales of the profiled products goes o
support breast cancer research, awarenes:
and support initiatives.




